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• welcome & goals for the sessions 

• why partner?  

• "right" business partnership? 

• partnership benefits/expectations  

• 4 partnership examples  

• YOUR work. How to get ready? 

• Q & A 

• DO’s and DON’Ts 
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    why partner? 
         

            BUSINESS  
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• Happier shoppers, employees  

• A Story is created.  

• Increase brand loyalty 

• Generate brand awareness and visibility 

• Change or reinforce image 

• Increase sales 

• Differentiate brand from competitors 

• marketing/pr/ 

• Events  

WHY would BUSINESS partner NGO’s? 
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      why partner? 
    

                        NGO’S  
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WHAT  do  

NGO’s need from BUSINESS? 
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TO GIVE - 
CASH/MONEY TO SUPPORT WITH  

PROMOTION - LEADS 

SUPPORT WITH PEOPLE 
– VOLUNTEERS,  

PR, MEDIA 

GIFTS IN KIND:  
KNOW HOW/SERVICES/ 

PRODUCT 

BE  A  PART OF YOUR 
MISSION  



 

 

Ways businesses can suport NGO  
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TO GIVE - 
CASH/MONEY 

PROJECT 
SPONSORSHIP 

SIMPLE DONATION 
FOR  CHARITABLE 

CAUSES 

CAUSE RELATED 
MARKETING 

MERCHANDISING  EVENTS 

RUN/WALK 

GALA 

AUCTION 

GRANT’S 

PAYROLL 

POINT OF SALE 

INTERNAL 
EVENTS 



BUSINESS/NGO  

 

CASES  
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 Cash register 
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   on NGO side:  

  POLISH RED CROSS 
 

 

   on Business side: 

   RESTAURANT’S CHAIN  

   + INDIVIDUAL DONORS  
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“Very Good Manner” – Red Cross 
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https://www.youtube.com/watch?v=-oOG7TuR5BI
https://www.youtube.com/watch?v=-oOG7TuR5BI


business partnership: 

% of sales, online, in store.  

12 



      
     

    

on NGO side:  

 BOŚ BANK Foundation/ 

 Saint Nicolaus Foundation    
 

 on Business side: 

 BOŚ BANK 
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Employee’s  

engagement #1 :  

PAY ROLL 





      
     

  on NGO side:  

  Children Foundation     
 

   on Business side: 

   Reckitt Benkiser  
(Woolight, Calgon) 
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Employee’s engagement: # 2 – employee’s 

choice 

1. Benckiser decide 
to sell off the STOCK 

once a year 

Employees buy 
products from the 

STOCK 
% of the income 
goes to Charity 

HOW IT WORKS: 



      
on NGO side:  

WWF 
 

on Business side: 

ECCO - shoes 
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Charitable Events: WALK  

HOW IT WORKS: 

Donor attends 
charity walk 

Choose : 10 km 
or 6 km walk. 

Choosing NGO 
as a 

beneficiary  
1km = 1 EURO 

Donation = Total 
KM X 1 EURO 



4 key AREAS you need to plan  

to find a new business partner.  

 

WHAT IS MY 
OFFER?  

 
  

WHO I AM 
TARGETING?  

WHERE DO I FIND 
THEM? 

HOW DO I GET THERE?  
MY PROSPECTING 

PROCESS HOW TO KEEP MY 
PARTNER 

 MY RETENTION’S 
PROCESS  



Are YOU ready? 

 

      Let’s work   
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DO’s and DON’Ts. 



     

       Q & A 
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Thank YOU  

    Betsy Akin  & Sylwia Kobayashi  

 

 



22 



23 


