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GROW FAST:
INVEST IN BUSINESS
PARTNERSHIP’S (SYNERGIES)

DOING WELL BY DOING GOOD
(STRATEGIES)
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 welcome & goals for the sessions
 why partner?
* "right" business partnership?

* partnership benefits/expectations
4 partnership examples

* YOUR work. How to get ready?
e Q&A
e DO’sand DON'Ts
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WHY would BUSINESS partner NGO’s? @&

»
* Happier shoppers, employees

* A Story is created.
* Increase brand loyalty
* Generate brand awareness and visibility

* Change or reinforce image

- .

* Increase sales ‘.}

* Differentiate brand from competitors -
ﬁ" \d

* marketing/pr/

e Events
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WHAT do

NGO’s need from BUSINESS? @
o
4 )
§ . TO GIVE -
TOSUPPORTWITH | |  CASH/MONEY
PROMOTION - LEADS
\_ J
- ~(  GIFTSINKIND:
SUPPORT WITH PEOPLE | | 2% 2 0 o "
— VOLUNTEERS, PROD/U pul /
PR, MEDIA _ Y

\_

J

~

BE A PART OF YOUR
MISSION

~
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Ways businesses can suport NG® ©

o
[ PAYROLL ]
PROJECT
SPONSORSHIP
TO GIVE - RUN/WALK
CASH/MONEY CAUSE RELATED
MARKETING GALA
[ MERCHANDISING ] [ EVENTS ]
INTERNAL
AUCTION EVENTS

FOR CHARITABLE

o CAUSES
o [ GRANT’S ] [ POINT OF SALE ]

[SIMPLE DONATION]

&
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BUSINESS/NGO
CASES
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Cash reqgister
,‘ “hi;\mar‘:h@ofdimes

march for babies %
=

arch for Babies at
forbabies.org

il

0800™™ 1
3

-
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“Very Good Manner” — Red Cross

on NGO side:
POLISH RED CROSS

e
MANIERY / /4 "\
onh Business side: |" f ﬁ'

RESTAURANT’S CHAIN |
+ INDIVIDUAL DONORS
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BARDZO
DOBRE
MANIERY
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https://www.youtube.com/watch?v=-oOG7TuR5BI
https://www.youtube.com/watch?v=-oOG7TuR5BI

business partnership: ®
% of sales, online, In store.

\

CHARITY"

DESIGN

Introducing the newest additions
to our family: two Special Delivery bangles

to benefit the March of Dimes®,

12
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Employee’s
engagement #1
PAY ROLL

on NGO side:

BOS BANK Foundation/
Saint Nicolaus Foundation

on Business side:

BOS BANK

DEKLARACJA PRZYSTAPIENIA
POJ‘]JJ‘_& g"'_\]\jj Regularna skfadka pracownicza w BOS S.A

Imie:
Nazwisko:

Adres e-mail:

Jednostka org. BOS SA.

Oswiadczam, ze przeznaczam ponizsza kwote na rzecz projektu Fundacji BOS S.A.:
,POMAGAM CALY ROK”. Wobec powyzszego prosze o potracanie przez BOS S.A z mojego
wynagrodzenia za prace wskazanej ponizsze] kwoty co miesigc poczgwszy od kolejnego
miesiaca, a nastepnie przekazywanie jej bezposrednio na konto Fundacji Banku Ochrony
Srodowiska S.A.

Kwota: zt (stownie zfotych)

Moja darowizna zostanie przekazana na:

Stypendia dla zdolnych dzieci z rodzin o niskich dochodach (50% kwoty)
Fundusz wsparcia dla pracownikéw BOS w trudnej sytuacji losowej (50% kwoty)

Oswiadczenie wazne jest od dnia do odwotania lub zmiany decyzji.

miejscowos¢ i data podpis pracownika

UWAGA! Kazda darowizna trafi w 100% na pomoc osobom potrzebujacym. Fundacja
BOS nie pobiera zadnej optaty za obstuge projektu. Srodki zgromadzone w ramach
funduszu wsparcia dla pracownikéw sg dzielone komisyjnie w oparciu o regulamin.
Deklaracje mozna wycofa¢ lub zmieni¢ w dowolnym momencie.

Wyrazam zgode, aby moje dane osobowe zostafy przekazane przez BOS S.A. i umieszczone w bazie Fundacji Banku Ochrony
Srodowiska z siedziba w Warszawie, al. Solidarmosci 104 | byly przetwarzane przez Fundacje jako administratora tych danych
dla celéw zwigzanych z wykorzystaniem darowizny. Jednoczesnie o$wiadczam , iz dane podaje dobrowolnie oraz przyjmuje do
wiadomosci, ze przysiuguje mi prawo wgladu do danych, ich poprawiania lub usuniecia.

migjscowosc¢ i data podpis pracownika

Dziekujemy!
Kazda kwota to konkretna pomoc dla osob potrzebujacych!
To wspanialy DAR SERCA!

Masz pytania, sugestie dotyczace deklaracji i projektu?
Zadzwon lub napisz: Ola Walczak, tel. 882 120 970 lub 22 532 71 97, ola.walczak@fundacjabos.pl

Fundacja Banku Ochrony Srodowiska, al. Solidarnosci 104, 01-016 Warszawa, KRS: 0000347694
e-mail: biuro@fundacjabos.pl
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Employee’s engagement: # 2 — employee’s @

choice
1. Benckiser decide
on NGO side: to sell off the STOCK HOW IT WORKS:

once a year

Children Foundation

on Business side:

Reckitt Benkiser Ergpl«iyefes blﬂ,
pProaucts rrom (S
(Woolight, Calgon) STOCK

% of the income
goes to Charity

15
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Charitable Events: WALK ®

HOW IT WORKS:

on NGO side:
WWF

Donor attends
charity walk

on Business side:
ECCO - shoes Choose : 10 km

Donation = Total or 6 km walk.
KM X 1 EURO

Choosing NGO
as a
beneficiary



4 key AREAS you need to plan »
to find a new business partner.

WHO | AM
WHAT IS MY TARGETING?
OFFER? WHERE DO | FIND
THEM?
HOW DO | GET THERE?
MY PROSPECTING
PROCESS HOW TO KEEP MY
PARTNER
MY RETENTION'’S

® PROCESS
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Are YOU ready?

Let’s work

71 7
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DO,S and DON,TS .
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Thank YOU
Betsy Akin & Sylwia Kobayashi

' ]

N TOGETHER WE ARE POWERFUL
&M

S
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The Cause Marketing Matrix

Return $$$
- Charity
— : Pinup
Halopreneurs b
Coupon Book
: Q)
Cause/Signature b 3
0, -
Products % of Sales Round-Up
Register o
Fundraiser
Watch-to-Give Donation Box
Q ke M pofits D
= rofits Day
Hard @G BTG Easy
E: Launch i
Fundraiser HH Collection
k 8pmpany Y FBugdlr_'ng Drive
iveawa: <i» Fundraiser (:’
Text-to-Give : :
Hashtag
Shop Walk @ Fundraiser
Facebook In-store Pin-to-Give
Contest Fundraiser
Shopping O
t! Fundraiser ﬂ B
Cash asual Da FOCKIC
Donations Return $ Igundraiseny Donations

Which cause marketing fund-
raiser is right for you?

A lot will depend on your
business partner. But it all
starts with an asset analysis
to determine what resources
and opportunities are avail-
able.

For more info, visit Selfish
Giving or pick up my book:
Fundraising with Businesses:
40 New Strategies for Non-
profits.

Presented by

selfishgiving
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Children’™s
Miracle Network
= Hospitals

Children’s Miracle Network
raises over $s100 million
per year from checkout
fundraisers.

Transparency is critical. Be
open about who is getting
the money & how much is
being donated.

[

cava-i1(C

B1G1l programs come in all
shapes & sizes. When you
buy a PB& ) sandwich at
Which Wich they donate one
to the needy.

l “mn I‘v
v
3

Boston Marathon week-
end, PUMA donated $100
to Soles for Souls for
every mile logged on its
in-store treadmill.

Scan the back
with your
smartphone
and French’s
will donate s 1
to Autism
Speaks.™™~

A cause product is made
specifically to benefit a cause.
Apple’s red watch supports
Product RED.

Even local checkout
programs can raise 5
& 6 figures from
pinups, donation
boxes, roundups, etc.™

nbibe CAMPARL

W EEK

During Negroni Week, bars
around the world donate s 1
from every Negroni sale to

charity.™~

Companies like Warby
Parker, TOMS & Harry's

popularized the B1G1
model.

DROP

GIVETHEM

ey

CSX Transportation donated
$1 to Wounded Warriors for
every ten pushups recorded
at DropAndGiveThem10.com.

Hashtag programs are one of
the most popular digital fund-
raisers. Hashtag = Donation.
#F#wickedawesome

i

A signature cause product is an

iconic brand item that benefits

a cause. White Castle’s ham- 23
burger & onion scented candle
supports Autism Speaks.




